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Meet USMC Campaign Managers, Catalina Silk, and MSgt Michael Octavio 

Catalina has been serving as the USMC Campaign Manager for the last seven years.  When she takes off 

her CFC CM hat, she manages the Table of Organization for HQMC agencies.   In her free time, she’s 
pursuing her Bachelors in Management at George Mason University, School of Business, driving around in 
her MINI Cooper, and spending time with her five rescue dogs, Casper, Dino, Minnie, Rocky, and Sally 

(the Silk Pack).  
 
Master Sergeant Michael Octavio is in his third year as the USMC Assistant Campaign Manager.  His cur-
rent assignment is the Senior Enlisted Advisor and Administrative Chief for Administration and Resource 
Management Division, HQMC.  During his spare time, he takes night classes at NOVA and Park Universi-

ty, bowls in a Quantico league, and volunteers at the Spotsylvania Regional Hospital, and supports various 
charitable non-profit organizations in the D.C. area.  

US Mar ine  Corps  Headquar ters :  

CFC Command o f  the  Week  

Once the CFC Campaign Managers for the US Marine 

Corps in the National Capital Area received their fund-

raising goal from the Department of the Navy, they im-

mediately began the task of establishing their team of 

keyworkers. Seven keyworker training sessions were 

conducted for 26 subaccounts, ensuring everyone was 

aware of their roles and responsibilities as ambassadors 

of the CFC.   On 1 October, the Marine Corps kicked off 

their campaign.   

 

One of their most successful and eagerly anticipated 

fundraisers, is the CFC Penny Wars!  The value of pen-

nies collected by a group counts positively towards that 

group's point total, while the value of other “silver 

coins” (nickels, dimes, & quarters) or dollar bills collect-

ed towards that group is subtracted.  Five branches, in-

cluding the Front office of AR Division, battle each week 

to see who’s in the lead.  

 

The battle between branches with waving fists, banter, 
and laughter has been great, especially since every cent 

is going to a great cause...the CFC.    In the first month, 

this fundraiser has raised $965! 

 

Another office held a CFC awareness Halloween Party.  

Employees dressed up in Costumes, enjoyed a delicious 

potluck lunch, and got to hear about the opportunity to 

give to CFC.  Even Chesty, their mascot, got dressed up 

for the party! 

Catalina Silk  MSgt Octavio 

Branches battle during Penny Wars! Halloween Pot Luck 

 

Nikki Johnson  & 

 Steven Grozinski Happy Birthday Marines!!! 



 When making an electronic CFC donation and asked “Federal 

Agency/Office Name—as assigned by your CFC Keyworker…” 

make sure you enter your 7 digit alphanumeric number only NOT 

agency/command name.  

 Highlight your Command CFC events by uploading at http://

cfcnca.org/event-summary-form 

 Find and donate to your favorite CFC charity at http://cfcnca.org/ 

(e.g., myPay, or EEX) 

NEED-TO-KNOW 

Depar tment  o f  the  Navy  

Customer Service Division 

Charitable Campaigns, Events & Protocol 

1000 Navy Pentagon, Room 5B539A 

Washington, DC 20370-1000 

Dates-to-Remember 
 

10 Nov: Marine Corps’ Birthday 

11 Nov: Veteran’s Day 

18    Nov: Secretariat’s DON/AA Putt-Putt Tournament 

19    Nov: NAVSEA Charity Fair 

20    Jan:   DON CFC/NCA Award’s Ceremony 

28    Jan:   DoD CFC/NCA Award’s Ceremony  

Command Goal % 

SSP—70% 

BUMED—35.3% 

CNIC—33.7% 

NAVSEA—32.9% 

CNO—27.7% 

On October 29th, NRL employees put together their Fall Festival that ran in conjunction with the Combined Federal Campaign. Many of the employees attended the event and en-

joyed a meal courtesy of the Civilian MWR. The  band Wiseguys came out to play music for the event for more than 2 hours! A few charities came out to talk with everyone about 
their organization and the positive impact they are making in the local community! Along with a bake sale and raffles, the CFC Key Workers and Coordinators raised over $550 for 

charities in the local and global communities! NRL also conducted their annual Corn Hole Tournament that went to support CFC Charities. The Fall Festival was extremely impressive 

and couldn't have occurred without the generosity and support of NRL's employees! 

 

Loaned Executives: 

Deanna Stewart 

Deanna.m.stewart.civ@mail.mil 

703-697-7948 

Carl Calvin 

Carl.o.calvin.civ@mail.mil 

703-697-7946 

Terry McKoy 

Terry.n.mckoy.civ@mail.mil 

703-697-7945 

DON CFC Campaign Managers discuss campaign strategies and 

lesson’s learned during a Mid Campaign Rally with Loaned Executives 
and DoD/DON representatives. 

Ms. Kathy Parrish  
Ms. Tiffany Proctor  

Ms. Denise Edelen 
Mr. Roger Cornwell  

Mr. David Roberts 

MID-CAMPAIGN RALLY KEY TAKE AWAYS 

 

Campaign Managers should have reached 100% employee contact 

at this time. 

 

Maintain CFC continuity!  Create a passdown binder; have your 

Co-Manager or outstanding Keyworker fleet up next year. 

 

Start preparing your submissions for the DoD Campaign Contest. 

  

DON CFC Goal boards will go on display next week in SECNAV’s 

corridor. 

 

Continue sending photos and articles for the weekly DON CFC 

Newsletter to Ray Sutton. 

 

Six weeks remaining in the Campaign! 

 

http://cfcnca.org/event-summary-form
http://cfcnca.org/event-summary-form

