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Meet USMC Campaign Managers, Catalina Silk, and MSgt Michael Octavio

Catalina has been serving as the USMC Campaign Manager for the last seven years. When she takes off
her CFC CM hat, she manages the Table of Organization for HQMC agencies. In her free time, she’s
pursuing her Bachelors in Management at George Mason University, School of Business, driving around in
her MINI Cooper, and spending time with her five rescue dogs, Casper, Dino, Minnie, Rocky, and Sally
(the Silk Pack).

Master Sergeant Michael Octavio is in his third year as the USMC Assistant Campaign Manager. His cur-
rent assignment is the Senior Enlisted Advisor and Administrative Chief for Administration and Resource
Management Division, HQMC. During his spare time, he takes night classes at NOVA and Park Universi-

Catalina Silk ty, bowls in a Quantico league, and volunteers at the Spotsylvania Regional Hospital, and supports various
charitable non-profit organizations in the D.C. area.
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TIS CFC PHOTO CONTEST!

Get your cameras ready! Submissions will be acceped from October 1-30, 2015.
There will be four categories this year: People, Animals, Places, and Things and a
prize given for each First Place winner.

On October 29th, NRL employees put together their Fall Festival that ran in conjunction with the Combined Federal Campaign. Many of the employees attended the event and en-
joyed a meal courtesy of the Civilian MWR. The band Wiseguys came out to play music for the event for more than 2 hours! A few charities came out to talk with everyone about
their organization and the positive impact they are making in the local community! Along with a bake sale and raffles, the CFC Key Workers and Coordinators raised over $550 for
charities in the local and global communities! NRL also conducted their annual Corn Hole Tournament that went to support CFC Charities. The Fall Festival was extremely impressive
and couldn't have occurred without the generosity and support of NRL's employees!
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MID-CAMPAIGN RALLY KEY TAKE AWAYS

o,
Campaign Managers should have reached 100% employee contact Command Goal %

at this time. SSP—70%
Maintain CFC continuity! Create a passdown binder; have your o
Co-Manager or outstanding Keyworker fleet up next year. BUMED—35.3%
Start preparing your submissions for the DoD Campaign Contest. CNIC—33.7%

DON CFC Goal boards will go on display next week in SECNAV’s NAVSEA—32.9%
corridor. ’

O,
Continue sending photos and articles for the weekly DON CFC CNO—27.7%
Newsletter to Ray Sutton.

DON CFC Campaign Managers discuss campaign strategies and
lesson’s learned during a Mid Campaign Rally with Loaned Executives | Six weeks remaining in the Campaign!
and DoD/DON representatives.

Dates-to-Remember
10 Nov: Marine Corps’ Birthday
Il Nov: Veteran’s Day
18 Nov: Secretariat’s DON/AA Putt-Putt Tournament
When making an electronic CFC donation and asked “Federal "% 19 Nov: NAVSEA Charity Fair
Agency/Office Name—as assigned by your CFC Keyworker...” ' 20 Jan: DON CFC/NCA Award’s Ceremony
make sure you enter your 7 digit alphanumeric number only NOT B Jan: DoD CFC/NCA Award’s Ceremony
agency/command name. -
Highlight your Command CFC events by uploading at mpl
cfcnca.org/event-summary-form
Find and donate to your favorite CFC charity at http://cfcnca.org/
(e.g., myPay, or EEX)
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