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M S C  &  S S P :  C F C  C o m m a n d s  o f  t h e  W e e k  

LT Wes Going, MSC DC’s Campaign Manager,  has led their CFC 

efforts for the past 2 years.  

Military Sealift Command DC kicked off their 

CFC season with a Block Party on the Navy 

Yard. Employees participated in free sporting 

challenges to include a dart toss, 3 point 

shootout, and a football toss.  While enjoying 

“walking” tacos, employees heard about CFC 

from their Campaign Manager, LT Wes Going. A 

few local charities,  Paws 4 Vets, Lubuto Library 

Partners and A Wider Circle, also attended the 

Block Party and provided a visual reminder of 

the great organizations that CFC supports.  

Strategic Systems Programs kicked off their 2015 

CFC Campaign with a cake cutting and words 

from their Deputy Director, CAPT John Tolliver.  

CAPT Tolliver praised CFC and reminded every-

one that 100% contact is the goal.  In addition, 

CMDCM Bill Mast and CFC Keyworkers assisted 

in serving cake to SSP employees along with hot 

cappuccino! 

Meet MT1 Gregory Foublasse, SSP CFC Campaign Manager.  A for-

mer CFC Keyworker, MT1 is the SSGN Documentation Assistant.  

Prior to SSP, MT1 was stationed onboard the USS NEBRASKA. 

CAPT Tolliver, Deputy Director, SSP CMDCM(SS) Bill Mast and SSP CFC Keyworkers 

Lubuto Library Partners, CFC charity 

Employees participating in Dart Toss 
Paws 4 Vets 



 When submitting CFC pledges online through MyPay, 

your  7 digit reporting unit number you enter will appear 

on your printed receipt in the “command street address.” 

 Please visit http://cfcnca.org/campaign-workers/pledge-

drop-off-locations for a list of Pledge Drop-off locations.  

 Highlight your Command CFC events by uploading at 

http://cfcnca.org/event-summary-form. 

 To view all previous DON Newsletters visit: https://

portal.secnav.navy.mil/orgs/DUSNM/DONAA/CPEM/CEP/

DONCC/SitePages/Newsletters.aspx.  

 

NEED-TO-KNOW 

Depar tment  o f  the  Navy  

Customer Service Division 

Charitable Campaigns, Events & Protocol 

1000 Navy Pentagon, Room 5B539A 

Washington, DC 20370-1000 

Loaned Executives: 

Deanna Stewart 

Deanna.m.stewart.civ@mail.mil 
703-697-7948 
 

Carl Calvin 

Carl.o.calvin.civ@mail.mil 
703-697-7946 
 

Terry McKoy 
Terry.n.mckoy.civ@mail.mil 

703-697-7945 

As of 10/16/15  

(AFTER 6 WEEKS!),  

the Navy-Marine Corps  

has raised  

$171,235.43 

Curtis Rumbaugh, PMP 

Branch Chief, Voluntary Campaigns 
DoD, WHS 

Mr. Curtis Rumbaugh joined the Department of Defense as the Bureau Chief, Voluntary Cam-

paigns in 2015.  Previously, he served 5 years as the Combined Federal Campaign (CFC) Oper-
ations Specialist with the Office of CFC at the Office of Personnel Management.  His areas of 

responsibility included oversight of the charitable application process for more than 22,000 
charities, the national CFC awards program, and serving as the OPM representative for cam-

paigns in the eastern US, including the CFC of the National Capital Area and CFC Overseas.  
Prior to joining OPM, Curtis represented nonprofit sector interests on Capitol Hill as a Public 

Policy Associate with Independent Sector. 

 

PERMITTED ACTIVITIES 

 Employees MAY solicit in the workplace during duty hours. 

 Commands MAY use official title position and authority to endorse CFC. 

 Commands MAY use Appropriated Funds (APF) for: 

* CFC kick-off events 

* CFC Award ceremonies  

 Commands MAY sponsor fundraising activities, including: 

 Bake Sales & Burger Burns 

 Trivia Contests 

 Raffles, provided they do not constitute gambling 

 Fundraising Event Rule: When holding fundraisers, the donor must be: 

 Given the option of designating a participating organization; or, 

 Advised that the proceeds will be donated to the CFC as an un-

designated contribution 

 Commands MAY accept unsolicited donations from non-employees. 

FUNDRAISING DOs and DON’Ts 

PROHIBITED ACTIVITIES 

 Supervisors MAY NOT solicit CFC contributions from their subordinates. 

 Contributors MAY NOT receive something of value in exchange  

for making a contribution. 

 Commands MAY NOT endorse or favor a specific charity. 
  

 Employees MAY NOT solicit outside of the Government. 
   

 Commands/Officials MAY NOT coerce contributions. 
  

 Lotteries and raffles MAY NOT constitute gambling.  
  

 Commands MAY NOT use APF for inappropriate purposes. 
  

 Commands MAY NOT violate existing law/regulation. 
  

WHEN IN DOUBT, CONTACT YOUR LOCAL   

ETHICS COUNSELOR 
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C O R N E R 
DoD WHS WELCOMES ABOARD THEIR NEWEST SHIPMATE! 

http://cfcnca.org/campaign-workers/pledge-drop-off-locations
http://cfcnca.org/campaign-workers/pledge-drop-off-locations
http://cfcnca.org/event-summary-form

