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CNIC: Command of the Week

On Thursday, October |15th, Commander, Navy
Installations Command (CNIC) kicked off their
CFC season with a charity fair and bake sale.
| Force Master Chief Andrew Thompson provid-
ed opening remarks, reminding CNIC personnel
of the importance in helping those less privi-
leged. LT Jeffrey Gibreal, CNIC CFC Co-
Manager, also welcomed participants and
Moy reemphasized that there are many ways to do-
CNIC Force Master Chief Andrew Thompson LT Jeffery Gibreal, CNIC CFC Co-Manager ~ Nate to charities via CFC. In addition, Mr. Carl
Calvin, CNIC’s Loaned Executive, introduced
himself and wished CNIC a successful campaign,
commending CNIC for always surpassing their
CFC goal.

CNIC employees generously prepared and do-
nated bake goods for the kickoff bake sale which
raised money towards the CFC General Fund.
Employees enjoyed great food while talking to
representatives from organizations such as
Reach for College, Lupus Foundation of Ameri-
ca, For the Health and Future of Children, Inter-
national Center for Religion and Diplomacy,
March of Dimes and Walter Reed Army Fisher
House at Forest Glen.

To keep the positive momentum going during
the 2015 CFC season, CNIC plans to host addi-
tional events to include more bake sales, and a
chili cook-off.

Dates-to-Remember
FC chkoff event, 1000-1100.

Meet CNIC Campaign Manager, Julia Strange

This is Julia’s second year being part of CNIC’s Campaign Manager team where she is a Sexual Assault Prevention and Re-
sponse (SAPR) Program Analyst for Commander, Navy Installations Command (CNIC). Julia has over ten years of direct
service, policy, education, and community outreach experience with issues of domestic violence and sexual assault. She has
her Master's degree in Social Work and was a Peace Corps Volunteer in the Central Asian Republic of Uzbekistan from
2003 to 2005.
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Campaign Managers, thank you for your hard
work on the 2015 DON/NCA Combined Federal
Campaign. We have faced a lot of obstacles dur-
ing the campaign. | encourage you to stay focused
and remember that your efforts and dedication
are instrumental to help raise 2.5 million dollars
for various charities in the National Capital Area.
Your time and energy to the Combined Federal
Campaign is paramount! Your efforts to ensure
that every employee receives an opportunity to
contribute plays an important role in our cam-
paign's success. Together, we will make it possi-
ble!

Rama Latin, Navy Veteran

CFC National Capital Area
Charitable Campaign Administrator
Rama.latin@navy.mil; 703-697-1760

~ Rama Latin

LE’s Roles and Responsibilities

— Brief Organizational Leadership prior to campaign
and provide periodic progress updates throughout
the campaign:

= Conduct all required operational, technical, and
administrative training for Campaign Managers
and CFC Keyworkers.
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Manage delivery of campaign supplies.
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Provide logistical support for CFC related special
events. v

= Monitor organizational progress and recommend
strategies to optimized organizational campaign

success.
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Loaned Executives:

| Terry McKoy
Terry.n.mckoy.civ@mail.mil
703-697-7945 |

Carl Calvin
Carl.o.calvin.civ@mail.mil
703-697-7946

Deanna Stewart
Deanna.m.stewart.civ@mail.mil

Combined Federal Campaign
of the National Capital Area

DON CFC Team (Terry McKoy, Rama Latin, Deanna Stewart, Carl
Calvin and Ray Sutton (Not pictured)) during one of their weekly
meetings, discussing campaign strategies.
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